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Digital technology is at once a powerful gateway to knowledge and a driver of growth. It is forecast 
to account for 20% of global GDP by 2030, while recent research has found that as many as 450,000 

jobs were created in the French ICT sector in 2015.

Understanding digital issues and technological innovations has become key to preparing the economies 
and societies of the future. These trends represent a considerable challenge for companies, but also for 
countries seeking to set up flexible, innovative ecosystems conducive to startups and enterprise.

The French government has a firm grasp of these issues, committing itself through the “La French 
Tech” initiative to building and expanding a French ecosystem, and raising its profile internationally, 
attracting foreign investors, and making France a “Digital Republic” by developing and disseminating 
technology. Mastering the digital revolution is forecast to increase France’s annual economic growth by 
half a percentage point alone. 

Paris is establishing itself as a mature ecosystem for fledgling businesses, supported by an effective 
financing system, renowned research institutions, a growing number of shared workspaces and business 
accelerators, and a government focused on digital challenges. The French capital has fostered the emergence 
of a number of unicorns, such as Criteo, which completed an IPO in 2013, and BlaBlaCar, which completed 
France’s biggest fundraising round of 2015, totaling €177 million.

The number of startups in the French capital is estimated to be 4,000, including 2,400-3,200 tech startups. 
France’s key advantage is its ability to create new technologies. On this point, France has a significant 
lead over its European neighbors (ranked second in Europe after Iceland) and has a similar score to the 
United States. Paris-based startups have built a solid reputation in manufacturing, the collaborative economy 
and artificial intelligence. It is therefore hardly surprising that digital and web giants should be founding 
R&D centers and expanding their operations in France. These include Facebook’s recent opening in Paris 
of its first artificial intelligence research center outside the United States, where the French capital was 
chosen precisely because of the concentration of IT and AI research talent on offer. Moreover, Cisco has 
also announced that it is to invest no less than US$200 million in “La French Tech”, while American IT giant 
Intel is busy expanding its operations in France and opening its seventh R&D center on French soil. All this 
underlines that France also has a great ability to absorb technology, as well as a high level of human capital.

Since the French government recognized the importance of startups, the number of grants and loans 
facilitating access to funding has steadily increased. Paris is ranked second for access to capital by the 
European Digital City Index, with a total of approximately €2.35 billion raised since 2005: France’s capital 
topped the ranking for availability of early-stage funding and is ranked second after London for late-stage 
funding and crowdfunding.

In this context, a number of international rankings 
comparing the attractive nature of different countries 
or cities for startups have emerged. This Tech Book 
seeks to examine France’s place in a competitive 
environment and provide an overview of the French 
entrepreneurial ecosystem, encompassing both its 
strengths and weaknesses, in a bid to distinguish between 
apprehension and perception, and reality.
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STARTUPS IN FRANCE
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PART I

EUROPEAN DIGITAL CITY 
INDEX 2015
Nesta • November 2015

Paris is establishing itself as a mature ecosystem for fledgling businesses, supported by an 

effective financing system, renowned research institutions, a growing number of shared 

workspaces and business accelerators, and a government focused on digital challenges. The 

French capital has fostered the emergence of a number of ‘unicorns’, such as Criteo, which 

completed an IPO in 2013, and BlaBlaCar, which completed France’s biggest fundraising 

round of 2015, totaling €177 million.

The European Digital City Index (EDCi),  
published online by Nesta, the British foundation 
for innovation, as part of the European Digital 
Forum, focuses on the 35 European cities best 
equipped to support digital entrepreneurs. 
Through 38 technological, political, economic 
and socio-cultural indicators, the EDCi assesses 
each local ecosystem’s strengths and weaknesses 
in developing startups and scaleups (young, 
rapidly growing firms with at least 10 employees).

KEY FINDINGS

• The top three cities for startups are London, 
Amsterdam and Stockholm. 
• Paris is ranked sixth out of the 35 cities offering 
the best environment for startups.
• As well as London, two other British cities are 
included in the standings: Cambridge (11th) and 
Oxford (13th).
• German cities in the standings include Berlin 
(7th place), Munich (10th), Stuttgart (16th) and 
Cologne (23rd).
• In the scaleups ranking, London held onto 
first place and Stockholm moved ahead of 
Amsterdam. Paris held onto sixth place and Berlin 
slipped two places.
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EUROPEAN DIGITAL CITY INDEX 2015
NESTA

FRANCE’S ADVANTAGES

 → Paris is ranked second for access to capital, 
with a total of approximately €2.35  billion 
raised since 2005: France’s capital topped 
the ranking for availability of early-stage 
funding and is ranked second after London 
for late-stage funding and crowdfunding. 

 → Paris also is ranked second for knowledge 
spillovers, which take into account the quality 
of research institutions (fifth) and research and 
development intensity (sixth).

 → Paris stands out for the quality of its digital and 
transport infrastructure, including fast internet 
download/upload speed (first), mobile internet 
speed (fifth), and high inter-city transport 
quality to other major European cities (third). 
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1/ 64% of French online retailers say they sell 
outside France, compared with 59% in Germany 
and 56% in the United Kingdom.

2/ In 2014, France exported more than 
US$110 billion-worth of hi-tech products, more 
than either Japan or the United Kingdom.

PROPORTION OF ONLINE RETAILERS 
WHO SAY THEY SELL OUTSIDE THEIR 
HOME COUNTRY

HI-TECH PRODUCT EXPORTS 
(US$ BILLION)

Parisian scaleups include online footwear retailer Sarenza 

(€88.4 million raised) and online hotel booking specialist 

FastBooking (€43.8 million raised). 
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EUROPEAN DIGITAL CITY INDEX 2015
NESTA

 → Paris is ranked sixth for its entrepreneurial 
startup culture. It is in the top five for willingness 
to take on risk, absence of negative perception 
of entrepreneurship and the number of startups 
with billion-dollar valuations.

 → As regards the business environment, Paris 
offers 250 co-working spaces (second) and is 
ranked sixth for public sector information. 

 → Paris has a qualified workforce (access to 
graduates: 7th), working in IT (11th) and other 
support skills, such as banking and insurance 
(7th).

POINTS TO WATCH

 → The cost of living in the capital is high (30th), 
explaining Paris’s poor ranking on the quality  
of life indicator (28th). Paris came in 34th for 
the average cost of office space, just ahead of 
London, and 24th for labour costs (as measured 
by the average salary for software developers 
with five years’ experience), also ahead of 
London (35th).

 → While ranking ninth against the indicator on 
frequency of networking and monitoring events, 
Paris came in 32nd for access to mentors.

 → Paris’s poorest score is in the markets category 
(32nd), mainly because of weak growth in online 
transactions (35th).

that employ  
138,000+ PEOPLE
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22,600+ STARTUPS
Rank City

1 London
2 Amsterdam 
3 Stockholm
4 Helsinki 
5 Copenhagen 
6 Paris 
7 Berlin
8 Dublin 
9 Brussels

10 Munich 

STARTUPS IN CITIES ACROSS 
EUROPE
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RANKING

Paris Berlin London

EDCi Startup City Ranking 6 7 1
Access to capital 2 10 1
Business environment 5 3 24
Digital infrastructure 10 33 12
Entrepreneurial culture 6 10 1
Knowledge spillovers 2 5 1
Lifestyle 28 13 35
Market 32 13 2
Mentoring and managerial assistance 23 5 4
Non-digital infrastructure 13 8 7
Skills 7 17 20

The EDCi is a composite index calculated on the 
basis of 38 indicators grouped into 10 categories:

 → Access to capital
 → Business environment
 → Digital infrastructure
 → Entrepreneurial culture
 → Knowledge spillovers
 → Lifestyle
 → Market
 → Mentoring and managerial assistance
 → Non-digital infrastructure
 → Skills

The survey looks at the 28 European Union  
capitals and seven other cities considered to be 
major tech hubs.
The variables are sourced from global databases 
dating from 2012 to 2015. Of the 38 indicators, 
three are derived from opinion surveys.
The EDCi is made up of the normalized average 
score for each category. Indicators and categories 
are weighted by importance, as assessed by 
a panel of experts (low/medium/high). These 
weightings differ between startups and scaleups. 
The platform enables users to adjust category 
weightings on a scale of one to five.

METHODOLOGY
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GLOBAL STARTUP 
ECOSYSTEM RANKING 
2015
COMPASS • August 2015

The number of tech startups in the French capital is estimated to be between 2,400 and 3,200. 

Paris-based startups have built a solid reputation in manufacturing, the collaborative economy 

and artificial intelligence. Since the government recognized the importance of startups, the 

number of grants and loans facilitating access to funding has steadily increased. However, 

in spite of its high-quality education system, the key challenge for Paris is attracting talent.

The second Global Startup Ecosystem Ranking, 
published by US software solutions provider 
Compass, presents an analysis of the world’s 
top 20 startup ecosystems, focusing on their 
performance, funding, market reach, ability to 
attract talent, and experience.

KEY FINDINGS

• Paris held steady, ranking 11th out of the top 
20 startup ecosystems. It was the third leading 
city in Europe after London (sixth, up one place) 
and Berlin (ninth, up six places).
• The standings are dominated by North America, 
which holds the top four places, with Silicon 
Valley still in the lead ahead of New York (up 

three places), Los Angeles and Boston (up two).
• Asian ecosystems have grown significantly, 
with Singapore up from 17th to 10th place and 
Bangalore from 19th to 15th place.

FRANCE’S ADVANTAGES 

 → Seed round funding in Paris (US$650,000-
700,000) is higher than the European average 
of US$600,000-650,000.

 → As the fourth-largest local market in the  
standings, Paris has an excellent ranking for  
market reach (sixth place), as measured by the 
size of its local market and access to the global 
market. 
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GLOBAL STARTUP ECOSYSTEM RANKING 2015
COMPASS

 → Forty-two percent of its customer base  
comprises foreign customers, mainly American 
and Chinese, 15 percentage points higher than 
in Silicon Valley.

 → Paris is ranked 15th on the Experience  
indicator: 40% of employees had prior experience 
in a startup, equal to London, but nine percentage 
points after Berlin.

POINTS TO WATCH

 → Paris is ranked 16th on the Talent factor  
(attracting startup talent): in spite of France’s 
high-quality education system, the best 
engineers tend to prefer large corporates and 
stable employers over fledgling firms.

 → Pay is also less attractive than that  
available in other ecosystems: a software engineer  
working in a Paris-based startup earns an average 
of US$53,000 a year, comparable to the European 
average but well below the US$118,000 on offer 
in Silicon Valley.

Ministry for Primary, Secondary and Higher 
Education and Research

Source: Compass

BETWEEN 2,400 et 3,200  
TECH STARTUPS in Paris

 161,000
 FOREIGN 

STUDENTS 

299,000
FOREIGN 

STUDENTS  

1990 2014

x 2

Paris is increasingly attracting the attention of US investors 

such as Fred Wilson, founder of Union Square Ventures, and 

The Hive, based in Palo Alto, who have recently invested  

in La Ruche Qui Dit Oui and Snips.net, respectively.

.
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GLOBAL STARTUP ECOSYSTEM RANKING 2015
COMPASS

 → The proportion of foreign employees working 
for a Paris-based startup (22%) is below the 
European average (30%). 

 → Moreover, the time needed for a startup to 
hire an engineer in Paris is still the longest in 
Europe (14% above the European average).

 → Paris struggles to secure the same amount 
of later-stage funding as Silicon Valley or  
its European competitors, achieving only  
US$4-4.5 million, compared with $6.5-7 million 
in Silicon Valley, US$7-7.5 million in London and 
US$5.5-6 million in Berlin. Furthermore, 73% of 
investors are local.

 → Only 5% of founders of Paris-based startups 
have already had experience in a hypergrowth 
startup, compared with 23% in London and 12% 
in Berlin.

RANKING

Ranking Performances Funding Market 
Reach Talent Startup 

Experience

Silicon Valley 1 → 1 1 4 1 1
New York 2 ↗3 2 2 1 9 4

Los Angeles 3 ← 4 4 2 10 5
Boston 4 ↗2 3 3 7 12 7
Tel Aviv 5 ↘3 6 5 13 3 6
London 6 ↗1 5 10 3 7 13
Chicago 7 ↗3 8 12 5 11 14
Seattle 8 ↘4 12 11 12 4 3
Berlin 9 ↗6 7 8 19 8 8

Singapore 10 ↗7 11 9 9 20 9
Paris 11 ← 13 13 6 16 15

Sao Paulo 12 ↗1 9 7 11 19 19
Moscow 13 ↗1 17 16 8 2 20
Austin 14 – 16 14 18 5 2

Bangalore 15 ↗4 10 6 20 17 12
Sydney 16 ↗4 20 16 17 6 10
Toronto 17 ↘9 14 18 14 15 18

Vancouver 18 ↘9 18 1 15 14 11
Amsterdam 19 – 15 20 10 18 16

Montreal 20 – 19 17 16 13 17

❛“Paris is the ‘techiest’ hub in Europe, 

with a lot of Internet of Things, Big Data 

and Artificial Intelligence companies 

being created each year.”   

 Rand Hindi, CEO of Snips
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The Global Startup Ecosystem Ranking 2015 
by Compass is based on the weighted average 
of a Performance Index and four other factors:

 → Performance Index (30%): Based on the 
value of the ecosystem, made up of the sum 
of all valuations of startups, and the number of 
startups. 

 → Funding (25%): Total venture capital 
investment; time to raise a funding round.

 → Market reach (20%): Local and cultural  
market sizes (countries speaking the same  
language); global market reach. 

 → Talent (15%): Workforce quality, availability 
and cost. 

 → Startup experience (10%): Proportion of 
founders and employees with prior experience 
in a startup; degree of adoption of known  
success factors. 

The report draws on 200 interviews with 
entrepreneurs, investors and experts from 
25 countries and a survey of 11,000 startups 
operating in 40 ecosystems, supplemented 
by cross-matched data gathered by partners 
(CrunchBase, Orb Intelligence, Dealroom, 
Deloitte, etc.).
The weightings are determined through  
correlation analysis and various linear regression 
models.

METHODOLOGY
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AMOUNTS RAISED BY STARTUPS IN 
FRANCE (€ MILLION)

1/ Sums invested in French startups by venture 
capitalists doubled in 2015. France accounted 
for 13% of total sums raised in Europe.

2/ Labor productivity is high in France on both 
a per-employee and hourly basis.

HOURLY LABOR PRODUCTIVITY* (2016)
TOTAL ECONOMY US$ AT 2016 PPP

TECH BOOK



13

FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

GLOBAL 
ENTREPRENEURSHIP 
INDEX 2016
GEDI • November 2015

According to the Global Entrepreneurship Index 2016, published by the Global Entrepreneurship 

and Development Institute, France has a more mature entrepreneurial environment 

than Germany.  France’s enterprise culture admittedly remains less bold than that of 

Germany or the United Kingdom, even though French startups and entrepreneurs have 

recognized qualities in creating and absorbing new technologies that place them among the  

best-in-class globally.

Published annually, this composite index  
aims to measure and rank the ability of  
132 countries to offer an environment conducive 
to enterprise. Its authors define an economy’s 
entrepreneurial ecosystem as a combination of 
three components: the country’s entrepreneurial 
culture (entrepreneurial attitudes sub-index), 
the characteristics of entrepreneurs and their 
businesses (entrepreneurial abilities sub-index) 
and startups’ ambition to succeed, as measured 
by their efforts to establish their products and 
penetrate foreign markets (entrepreneurial  
aspirations sub-index).

KEY FINDINGS

• The United States, Canada and Australia held 
onto the top three places in the 2016 global 
standings.
• France climbed two places in the 2016  
global standings, to 10th place,  after the United 
Kingdom (9th) but ahead of Germany (14th).
• The United Kingdom fell five places from 2015, 
while Germany slipped three places.
• The top spots in Europe are still held by 
Northern European countries, with Denmark 
leading the way (ranked fourth globally), followed 
by Sweden (fifth) and Iceland (seventh).
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GLOBAL ENTREPRENEURSHIP INDEX 2016
GEDI

FRANCE'S ADVANTAGES

 → France’s key advantage is its ability to create 
new technologies (‘process innovation’). On 
this point, France has a significant lead over its 
European neighbors (ranked second in Europe 
after Iceland) and has a similar score to the United 
States.

 → France also has a high technology absorption 
ability, which when combined with a high score 
for human capital, puts it in sixth place globally 
in the entrepreneurial abilities sub-index, and 
third place in Europe after Denmark and Sweden.

 → France also stands out for its openness to 
international trade (‘internationalization’) and 
startups’ access to equity finance (‘risk capital’). 
It is ranked fifth in Europe in the entrepreneurial 
aspirations sub-index, ahead of Germany (8th) 
and the United Kingdom (14th).

Startup skills

Risk acceptance

Networking

Cultural support 

Internationalization

High growth

Process innovation

Product
 innovation

Competition  

Human capital
Technology absorption

Opportunity startup

ENTREPRENEURIAL ABILITIES

ENTREPRENEURIAL
ATTITUDES

ENTREPRENEURIAL
ASPIRATIONS

Risk capital

Opportunity 
perception
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GLOBAL ENTREPRENEURSHIP INDEX PILLAR SCORES

POINTS TO WATCH

 → French people’s perception of entrepreneur- 
ship is an obstacle to the development of 
a conducive environment: France is ranked 
12th in Europe in the entrepreneurial attitudes 
sub-index after the United Kingdom (5th)  
and Germany (10th). Some perception indices 
used to assess entrepreneurial culture have  
particularly low values: opportunity perception, 
risk acceptance, and startup skills.

 → The second point to watch highlighted in the 
report concerns the high-growth potential of 
French startups, especially compared with their 
American counterparts.

14TECH BOOK

❛“Some people just hate their employer 

and want to be their own boss, while 

others want to create the next Microsoft.”  

 GEDI
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GLOBAL ENTREPRENEURSHIP INDEX 2016
GEDI

1 in every 3 French people 

is or has been an entrepreneur.
Source: APCE, the French business creation agency

525,000+
new businesses created 

in France in 2015  
Source: INSEE

 

top-ranked institutions:  
France has the most institutions in the Financial Times Masters in 

Management, ahead of the United Kingdom (13)

21

“Our ambition is global,” says Paulin Dementhon, founder 
and chairman of French peer-to-peer car rental startup Drivy, 
which has raised €31 million to fund international expansion. 
Having bought out German competitor Autonetzer  
and launched services in Spain in July, the French startup  
has made plain its international ambitions. 
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GLOBAL ENTREPRENEURSHIP INDEX 2016
GEDI

THE GLOBAL ENTREPRENEURSHIP INDEX AND SUB-INDEX RANKS OF THE FIRST  
25 COUNTRIES (2016)

Country GEI 
Index

GEI 
Rank

Attitude Rank Ability Rank Aspiration Rank

United States 86.2 1 84.4 1 84.8 2 89.5 1

Canada 79.5 2 78.1 2 81.3 4 79 3

Australia 78 3 75.2 4 81.8 3 77 4

Denmark 76 4 71.1 8 87.1 1 69.9 10

Sweden 75.9 5 77.3 3 79.9 5 70.4 8

Taiwan 69.7 6 61.6 14 65.9 15 81.6 2

Iceland 68.9 7 70.2 10 69.8 10 66.8 13

Switzerland 67.8 8 63.4 13 68.9 11 71 6

United Kingdom 67.7 9 70.9 9 73.3 7 58.8 26

France 66.4 10 58.3 17 73.4 6 67.4 12

Singapore 66 11 49.2 32 71.8 8 76.9 5

Ireland 65.6 12 59 16 71.3 9 66.6 14

Netherlands 65.4 13 71.7 7 66.4 14 58.2 29

Germany 64.6 14 60.1 15 67.4 13 66.2 15

Austria 62.9 15 64.5 12 63.7 17 60.6 23

Chile 62.1 16 74.9 5 47.9 35 63.4 17

Belgium 62.1 17 53.4 24 62.4 18 70.4 9

Finland 61.8 18 72.1 6 52.5 26 60.7 22

United Arab Emirates 61.4 19 55.5 20 57.8 21 70.9 7

Norway 61.1 20 69.9 11 68.3 12 45.1 45

Israel 57.4 21 52.9 25 50.2 32 69 11

Estonia 57.3 22 56.5 18 57.2 22 58.3 27

Luxembourg 57.2 23 44 44 65.7 16 62 19

Qatar 56.7 24 53.8 23 51.4 28 64.9 16

Lithuania 54.8 25 47.9 34 58.2 19 58.2 28
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GLOBAL ENTREPRENEURSHIP INDEX 2016
GEDI

For this second report, the Global 
Entrepreneurship and Development Institute 
measured the ability of 132 countries to offer an 
environment conducive to entrepreneurship and 
the successful emergence of startups. The Global 
Entrepreneurship Index seeks to account for 
the various facets of a country’s entrepreneurial 
ecosystem. This universe is broken down into 14 
pillars, structured into three sub-indices: 

 → The country’s entrepreneurial culture 
(entrepreneurial attitudes sub-index): opportunity  
perception, startup skills, risk acceptance, 
networking, and cultural support.

 → Characteristics of entrepreneurs and their 
businesses (entrepreneurial abilities sub-index): 
opportunity startup, technology absorption, 
human capital, and competition.

 → Startups’ ambition to succeed (entrepreneurial 
aspirations sub-index): product innovation, process 
innovation, high growth, internationalization, and 
risk capital. For each of the 14 pillars, the 132 
countries are ranked based on a combination 
of institutional indicators (mostly statistical) and 
perception surveys. Each of the three sub-indices 
is then calculated as the weighted average of its 
four or five constituent pillars, and the overall 
index as the straight average of the three 
sub-indices.

METHODOLOGY
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ENTERPRISE START-UP RATE (2013)

The French market is very buoyant in terms 
of new business creation. The new enterprise 
start-up rate was 9.5% for France in 2013, after 

the United Kingdom (14.7%) but ahead of 
Germany (7.4%).
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CITY INITIATIVES 
FOR TECHNOLOGY, 
INNOVATION AND 
ENTREPRENEURSHIP 
INDEX 
NESTA, ACCENTURE AND FUTURE CITIES CATAPULT • June 2015

In the City Initiatives for Technology, Innovation and Entrepreneurship report, Paris emerges 

as one of the cities to have introduced the most effective policy initiatives to catalyze 

entrepreneurship and innovation, alongside San Francisco, New York and London. The report 

focuses in particular on infrastructure to host startups, connectivity and digital integration.

This inaugural 2015 issue of the City Initiatives 
for Technology, Innovation and Entrepreneurship 
Index, born out of a partnership between Nesta, 
Accenture and Future Cities Catapult, analyzes 
initiatives rolled out in 40 global cities to foster 
innovation and entrepreneurship, focusing on nine 
roles that city governments can play to achieve 
these ends: enforcing and updating regulation 
(‘Regulator’), promoting the city (‘Advocate’), 
making procurement accessible (‘Customer’),  
hosting businesses (‘Host’), investing in skills and 
capital availability (‘Investor’), building a connected 
city (‘Connector’), setting an innovation strategy 
(‘Strategist’), digitizing public services (‘Digital 
Governor’) and using data (‘Datavore’). Each city’s 

performance is measured against best practice in 
36 policy levers identified by the authors in the 
pursuit of these objectives.

KEY FINDINGS

• Paris is included in the group of leading cities 
(‘front runners’) alongside San Francisco, Chicago 
and Singapore. 
• New York, London, Helsinki, Barcelona and 
Amsterdam are identified as the five cities that 
currently represent best practice globally in  
supporting innovation and entrepreneurship.



FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

CITY INITIATIVES FOR TECHNOLOGY, INNOVATION AND ENTREPRENEURSHIP INDEX 
NESTA, ACCENTURE AND FUTURE CITIES CATAPULT
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• The report highlights the diversity of approaches 
adopted by the 40 cities analyzed to encourage 
innovation. However, the top-performing cities 
tend to share three common characteristics: they 
make different areas of policy work in concert; 
they are open to the world by default; the employ 
styles of working more closely associated with 
startups.
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AND R&D TAX INCENTIVES (2016)

France’s research tax credit offers Europe’s most beneficial tax treatment of R&D expenditure.

❛
“Paris’s economic development is 

centered on innovation. This is why we 

have dedicated 100,000 sq. m. to house 

innovative companies and will keep going 

with a further 100,000 sq. m. in the next 

six years.”

Carine Saloff-Coste, Director of Economic 
Development, Paris City Hall

1,000 startups  
to be hosted at 

La Halle Freyssinet in Paris, 
due to be the

world’s largest incubator
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FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

CITY INITIATIVES FOR TECHNOLOGY, INNOVATION AND ENTREPRENEURSHIP INDEX 
NESTA, ACCENTURE AND FUTURE CITIES CATAPULT

• Berlin, Boston, Los Angeles and Toronto are 
all in the ‘Challengers’ group (tier two). More 
surprisingly, Tokyo, Brussels, Hong Kong and 
Melbourne have only moderately developed 
ecosystems, according to the authors (tier three).

FRANCE’S ADVANTAGES

 → First of all, the report praises the quality 
of Paris’s infrastructure, with the French capital 
ranking among the leading cities for the three 
of the nine roles examined: ‘host’, or capacity 
to host startups (co-working spaces, incubators, 
etc.); ‘investor’, or investment in innovation  
(education and availability of skills, access to 
funding, etc.); and ‘connector’, or connectivity 
(access to broadband internet, public Wi-Fi, 
urban transport, etc.).

 → Paris is one of the best ‘customer’ cities, 
alongside London and San Francisco. The city 
government’s procurement procedures and 
criteria for invitations to tender are considered 
accessible to smaller businesses and conducive 
to the emergence of innovative solutions.

 → Finally, Paris is in the ‘challengers’ group 
(tier two) under the ‘digital governor’ role for its 
efforts to digitize public services and engage 
with citizens.

POINTS TO WATCH

 → Paris is in the third-tier group for its ability 
to enforce existing regulations proportionately 
and update regulations in response to the 
emergence of new forms of business. To assess 
the flexibility of cities’ regulatory systems, the 
authors considered recent situations, such as 
the regulation of on-demand taxi and ride-share 
services. On this point, the highly publicized 
demonstrations by taxi drivers against new 
private hire services undoubtedly affected Paris’s 
place in the standings.

 → The report also emphasizes the low usage and 
publication of data by Paris City Hall. While the 
city is trailing somewhat on data management, 
the French government recently kicked off a 
major project to open up public data, with the 
aim of transparently sharing information held by 
government authorities.

❛
“France is Europe’s leader when it comes 

to entrepreneurship and startups” […] 

“The French government truly understands 

the economic and societal benefits 

digitization will bring.”

John Chambers, Executive Chairman of CISCO

 

260+ public spaces 

in the city of Paris offer
free Wi-Fi access
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RANKING

Front runners Challengers Builders Experimenters

Amsterdam - Netherlands Berlin - Germany Bogota - Columbia Bangalore - India
Barcelona - Spain Boston - United States Brussels - Belgium Beijing - China

Chicago - United States Buenos Aires - Argentina Hong Kong - China Doha - Qatar
Helsinki - Finland Copenhagen - Denmark Melbourne - Australia Istanbul - Turkey
London - United Kingdom Dubai -  

United Arab Emirates
Moscow - Russia Jakarta - Indonesia

New York City -  
United States

Los Angeles - United 
States

Sao Paulo - Brazil Johannesbourg -  
South Africa

Paris - France Seattle - United States Sydney - Australia Nairobi - Kenya
San Francisco -  
United States

Seoul - South Korea Tallinn - Estonia New Dehli - India

Singapore-  
Rep. of Singapore

Tel Aviv - Israel Tokyo - Japan Prague -  
Czech Republic

Vancouver - Canada Riyadh -  
Saudi Arabia

Vienna - Austria

Produced with the aim of providing a guide 
to best practice in supporting innovation and 
entrepreneurship, the report tracks city government 
policy in three dimensions: Openness, Infrastructure 
and Leadership, with nine policy role responses to 
the following questions:

 → How open is the city to new ideas and 
businesses? (Openness pillar): enforcing and 
updating regulations, promoting the city, making 
procurement accessible.

 → How does the city optimize its infrastructure 
for high-growth new businesses? (Infrastructure 
pillar): hosting businesses, investing in skills and 
capital availability, building a connected city.

 → How does the city build innovation into its own 

activities? (Leadership pillar): setting a strategy, 
digitizing public services, using data. 
Each city’s performance has been measured against 
best practice in 36 policy levers. The authors defined 
the characteristics that demonstrated performance 
for each lever (maturity model) and assigned a 
standardized score to each city. The process 
involved creating and analyzing approximately 
1,440 unique data points. The authors drew on 
observations, political documents and internal/
external datasets, as well as interviews with city 
officials and other experts on the ground. The 40 
cities were then ranked into four groups: Front 
Runners, Challengers, Builders and Experimenters.

METHODOLOGY

2222TECH BOOK
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Access to a network of venture capitalists is 
often a decisive factor in the early development 
phases of innovative startups. Since newly founded 
firms find it hard to qualify for bank loans and lack  
liquidity, they often use equity provided by  
investors to fund their activities. The Rise of the 
Global Startup City report identifies the global cities 
most favorable to startups from the perspective of 
the maturity of venture capital markets. Using data 
from the Thomson Reuters database, the authors 
compare the amounts raised in more than 150 
cities worldwide in 2012.

KEY FINDINGS

• According to the report, venture capital 
investment across the world totaled US$42 billion 
in 2012, spread across more than 150 cities and 
metro regions.
• Although it is in the process of going global, 
the venture capital market remains concentrated 
in a small number of locations: 10 cities account 
for over half of all venture capital investment, 
while 20 account for nearly two-thirds of the total. 
• The United States, which generates nearly 
70% of the total amount raised worldwide,  
continues to lead the way, mainly driven by 
Silicon Valley, San Francisco, Boston, New York 
and Los Angeles. It is followed by Asia (14.4%) 
and Europe (13.5%).

FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

RISE OF THE GLOBAL 
STARTUP CITY
MARTIN PROSPERITY INSTITUTE • January 2016

In the Rise of the Global Startup City report, published by Canadian think tank the Martin 

Prosperity Institute, Paris is ranked as Europe’s second leading city for venture capital, after 

London, but ahead of all German conurbations. While the United States remains the leading 

player in the global venture capital market, the sector is growing fast in major European 

cities, whose startups are attracting increasing numbers of investors.

Nearly €2 billion in venture capital funding  
raised by startups in 2015

Source: EY Survey of Venture Capital in France, 2015
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FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

RISE OF THE GLOBAL STARTUP CITY
MARTIN PROSPERITY INSTITUTE

• Outside the United States, London (7th), 
Beijing (9th), Toronto (12th), Shanghai (14th) 
and Mumbai (15th) are also among the top 15 
most active cities for venture capital.

FRANCE’S ADVANTAGES

 → Paris is ranked 16th in the world and 
second in Europe, after London but ahead of 
all German cities. Berlin is ranked sixth among 
European cities, followed by Stuttgart (9th) and 
Munich (10th).

 → Paris and London stand out as the two 
leading centers for venture capital in Europe. 
The report indicates that almost US$450 million 
was raised in Paris in 2012, compared with 
US$842 million in London, US$318 million in 
Moscow, US$254 million in Copenhagen and 
US$205 million in Amsterdam.
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AMOUNTS RAISED VIA CROWDFUNDING PLATFORMS (2014)

France: Europe’s second leading country for 
crowdfunding in 2014. 

The number of online crowdfunding platforms 
in France is rising every year. More than 70 such 
platforms were operating in France in 2015.

Amounts raised in France via  
crowdfunding platforms doubled  

in 2015. 
Source: Finance Participative France

€296.8M
x2

€152M

2014 2018
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FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

RISE OF THE GLOBAL STARTUP CITY
MARTIN PROSPERITY INSTITUTE

 → According to the Martin Prosperity Institute’s 
estimates, the amounts invested by venture 
capitalists in Paris-based startups represented 
8% of total venture capital investment in 
Europe in 2012. More recently, the Ernst & 
Young (EY) 2015 Survey of Venture Capital  
estimates that France accounted for 13% of all 
amounts raised in Europe in 2015.

 → According to the EY Survey of Venture 
Capital, France confirmed its importance within 
the European venture capital ecosystem in 2015, 
holding onto second place in Europe after the 
United Kingdom by number of deals completed, 
ahead of Germany.

TOP 20 EUROPEAN CITIES FOR VENTURE CAPITAL INVESTMENT

Rank City
Venture capital 

investment 
(US$ million)

Share of European 
venture capital 

investment

Share of total 
venture capital 

investment 
worldwide

1 London 842 14.76% 2.00%

2 Paris 449 7.87% 1.07%

3 Moscow 318 5.58% 0.76%

4 Copenhagen- Malmö 254 4.46% 0.60%

5 Amsterdam-Rotterdam 205 3.60% 0.49%

6 Berlin 178 3.13% 0.42%

7 Stockholm 148 2.60% 0.35%

8 Liverpool 148 2.60% 0.35%

9 Stuttgart 125 2.19% 0.30%

10 Munich 120 2.11% 0.29%

11 Dublin 103 1.80% 0.24%

12 Helsinki 99 1.74% 0.24%

13 Saint Petersburg 86 1.51% 0.20%

14 Bristol 84 1.46% 0.20%

15 Frankfurt 78 1.36% 0.18%

16 Brussels 67 1.18% 0.16%

17 Geneva 66 1.16% 0.16%

18 Karlsruhe 46 0.80% 0.11%

19 Istanbul 44 0.77% 0.10%

20 Edinburgh 42 0.74% 0.10%

Total Top 20   3,503 61.40% 8.32%

Total Europe   5,705 100% 13.54%



FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

RISE OF THE GLOBAL STARTUP CITY
MARTIN PROSPERITY INSTITUTE

The Martin Prosperity Institute’s analysis is 
based on venture capital investment amounts 
sourced from Thomson Reuters, which  
provides detailed information on individual  
transactions worldwide, including accurate 
investment location data (by postal code). The 
report only covers investments of between 
US$5 million and US$200 million. A total of 
1,919 venture capital investments completed in 
170 cities in 2012 were analyzed. Population and 
economic output data for each city were taken 
from a 2014 report by the Brookings Institution. 

By way of comparison, the EY Survey of 
Venture Capital in France covers equity  
financing deals for businesses in the startup 
phase or the first few years of existence, over 
the period January 1 to December 31, 2015, and 
published before January 14, 2016. The survey is 
based on data from Dow Jones VentureSource, 
CFNEWS and Capital Finance. Only deals for 
which the amount is publicly disclosed are taken 
into account.

METHODOLOGY

POINTS TO WATCH

 → As a share of economic output and population 
size, Paris is less attractive to venture capital  
investors than other major European cities. 
Copenhagen, Geneva and Edinburgh top 

the European standings for venture capital  
investment per capita. London is ranked ninth, 
while Paris fails to make it into the top 10 European 
cities for investment relative to population and 
gross domestic product.

26TECH BOOK

France is home to more than one-fifth   
of Europe’s venture capital deals.

Source: EY Survey of Venture Capital in France, 2015

25%

17%
21%
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Since 2001, the Networked Readiness Index 
(NRI), published in the WEF’s Global Information 
Technology report, in partnership with INSEAD 
and Cornell University, has been assessing the 
factors, policies and institutions that enable 
countries to exploit the potential offered by 
information and communication technologies, 
through 53 indicators. This year’s report covers 
143 countries.

KEY FINDINGS

• Singapore leads the Networked Readiness 
Index, unseating Finland, which had held the top 
spot since 2013 and came second this year. Sweden 
completes the top three.
• France is ranked 26th, one place lower than in 
2014 in spite of a slight improvement in its score. 
It came 12th among European Union countries.

FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

GLOBAL INFORMATION 
TECHNOLOGY REPORT 
2015
WEF, INSEAD AND SAMUEL CURTIS JOHNSON GRADUATE SCHOOL OF  
MANAGEMENT AT CORNELL UNIVERSITY • April 2015

The Global Information Technology 2015 report uses the Networked Readiness Index to 

highlight a growing digital divide between countries.

To benefit from innovation growth drivers and achieve an even higher ecosystem maturity 

score, France needs to tackle market rigidities. The French government is making a strong 

push to accelerate this transition.
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FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

GLOBAL INFORMATION TECHNOLOGY REPORT 2015
WEF, INSEAD AND SAMUEL CURTIS JOHNSON GRADUATE SCHOOL OF MANAGEMENT AT CORNELL UNIVERSITY

• The United Kingdom is ranked 8th (up one place) 
and Germany 13th (down one place).
• Russia is the highest-ranked BRICS country, rising 
nine places in 2015 to 41st, followed by China in 
62nd place. All the other members of the group 
have slid down the table: South Africa is ranked 75th 
(down 5 places), followed by Brazil, 84th (down 15), 
and India, 89th (down 6). 

FRANCE’S ADVANTAGES

 → France stands out for the quality of its 
government online services (first place) and for 

its e-participation score (fourth), a measure of the 
availability of online information and participative 
tools and services made available to citizens.

 → France’s internet and telephony markets are 
more open than those of the other countries in 
the sample. France came in first, far ahead of the 
United Kingdom (78th).

 → France ranked fourth for the number of fixed 
broadband internet subscriptions, with 39 
subscriptions per 100 inhabitants. 

 → In terms of its political and regulatory  
environment, France is ranked 14th for  
number of procedures to enforce a contract, 
with 29 procedures required to settle a 
commercial dispute, and 13th for intellectual 

Source: UNDESA, UN e-Government Development Database

44.5 10.5
DAYS DAYS DAYS

AVAILABILITY OF GOVERNMENT 
ONLINE SERVICES

1
2 3

DAYS REQUIRED
TO START A BUSINESS IN FRANCE

Source: Doing Business, World Bank

TECH BOOK



29

FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

GLOBAL INFORMATION TECHNOLOGY REPORT 2015
WEF, INSEAD AND SAMUEL CURTIS JOHNSON GRADUATE SCHOOL OF MANAGEMENT AT CORNELL UNIVERSITY

Business and 
innovation 
environment

Infrastructure

A�ordability

Skills

Economic impacts

Government usage

Business usage
Individual usage

Social impacts
IMPACT

USAGE
READINESS

ENVIRONMENT
Political and regulatory 

environment

France

Germany

United Kingdom0
1
2
3
4
5
6
7

property protection. France is also ranked 15th 
for patent applications filed.

 → Fewer days are needed to start a business in 
France (14th) than in the United Kingdom (58th) 
and Germany (82nd).

 → France also stands out for quality of education 
and human capital: secondary education gross 
enrollment rate (11th), quality of math and 
science education (17th), quality of manage-
ment schools (8th) and knowledge-intensive 
jobs (13th), which account for around 44% of 
the workforce. 

POINTS TO WATCH

 → France is ranked 118th for prepaid mobile 
cellular tariffs, explaining its poor performance 
on the affordability pillar (73rd): a prepaid mobile 
call costs US$0.48 a minute in France, barely 
higher than in the United Kingdom (113th).

 → France is ranked 45th on the business and 
innovation environment pillar, mainly because 
of a high total tax rate on profits (135th). 



30TECH BOOK

FRANCE’S ECOSYSTEM AND STARTUPS IN INTERNATIONAL RANKINGS

GLOBAL INFORMATION TECHNOLOGY REPORT 2015
WEF, INSEAD AND SAMUEL CURTIS JOHNSON GRADUATE SCHOOL OF MANAGEMENT AT CORNELL UNIVERSITY

RANKING

Rank Country/Economy Value 2014 rank (out of 148)

1 Singapore 6.0 2
2 Finland 6.0 1
3 Sweden 5.8 3
4 Netherlands 5.8 4
5 Norway 5.8 5
6 Switzerland 5.7 6
7 United States 5.6 7
8 United Kingdom 5.6 9
9 Luxembourg 5.6 11
10 Japan 5.6 16
11 Canada 5.5 17
12 South Korea 5.5 10
13 Germany 5.5 12
14 Hong Kong SAR 5.5 8
15 Denmark 5.5 13
16 Australia 5.5 18
17 New Zealand 5.5 20
18 Taiwan 5.5 14
19 Iceland 5.4 19
20 Austria 5.4 22
21 Israel 5.4 15
22 Estonia 5.3 21
23 United Arab Emirates 5.3 24
24 Belgium 5.3 27
25 Ireland 5.2 26
26 France 5.2 25
27 Qatar 5.1 23
28 Portugal 4.9 33
29 Malta 4.9 28
30 Bahrain 4.9 29
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GLOBAL INFORMATION TECHNOLOGY REPORT 2015
WEF, INSEAD AND SAMUEL CURTIS JOHNSON GRADUATE SCHOOL OF MANAGEMENT AT CORNELL UNIVERSITY

The Networked Readiness Index is a composite 
index based on 53 indicators grouped into four 
sub-indexes:

 → Environment  – two pillars: political and  
regulatory environment; business and innovation 
environment

 → Readiness  – three pillars: infrastructure;  
affordability; skills

 → Usage  – three pillars: individual usage; 
business usage; government usage

 → Impact – two pillars: economic impacts; social 
impacts

Data is sourced from international databases (for 
27 indicators) and the findings of the Executive 
Opinion Survey, a global WEF survey of 13,000 
business executives (for 26 indicators).
The sub-indexes, which are scored from 1 to 
7 (with 1 the poorest score and 7 the best), 
are equally weighted within the index. The 
NRI is calculated by successively aggregating 
normalized scores by pillar and sub-index.

METHODOLOGY
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1/ With nearly 40% of the population subscribing 
to a fixed broadband network in 2015, France is 
ranked fourth among OECD countries, ahead of 
both the United Kingdom and Germany.

2/ Patent indicators are often used to discern a 
country’s performance in technological innovation. 
In 2014, France filed nearly 60,000 patent  
applications, and was ranked after the United 
States, Japan and Germany, but ahead of the 
United Kingdom.
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DEFINITIONS AND 
METHODOLOGICAL 
DISCUSSION

The reports reviewed in this publication throw some light on the ability of economies to 

create an environment conducive to the emergence and development of entrepreneurs and 

startups. The approaches they take are complementary and make it possible to track changes 

in the ecosystem year after year. The methodologies and the indicators selected do, however, 

have a number of limitations.

I. THE STARTUP UNIVERSE: A 
MULTI-FACETED ECOSYSTEM

The startup universe encompasses a huge 
range of fledgling companies, some of them  
technology firms and others innovators. It also 
brings to mind the issues of risk-taking, new 
business creation and access to funding, thus 
intersecting with what is often referred to as the 
“entrepreneurial ecosystem”. 

The definitions used in the reports vary 
from author to author, with the risk that the 
same term may be used to refer to different  
realities. For example, the Global Startup 
Ecosystem Ranking (Compass) restricts its 
analysis solely to technology startups that have 
raised funding of at least US$10,000 and/or have 

hired at least one employee, thereby excluding 
hardware companies and biotech, nanotech and 
cleantech firms. Meanwhile, the European Digital 
City Index focuses on startups and scaleups 
for which innovative digital technology is the 
main component of their business model, and 
which would not be able to operate without 
the internet. This includes e-commerce websites 
and the ‘Internet of Things’. Furthermore, the 
line between startups and scaleups remains a 
very fine one: a scaleup is defined simply as a 
business that has moved past the startup stage, 
has experienced several years of strong growth, 
and has at least 10 employees. Paris has more 
than 22,600 startups according to the European 
Digital City Index, using data from startuphubs.eu,  
compared with somewhere between 2,400 and 
3,200 for Compass.

PART II
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DEFINITIONS AND METHODOLOGICAL DISCUSSION

Neither is there any consensus over the  
definition of the entrepreneurial environment. 
For example, the Global Entrepreneurship 
Development Institute (GEDI) opts for a  
multidimensional definition of entrepreneurship, 
often reduced until now to measuring risk- 
taking and the number of new businesses 
created. The authors propose a holistic 
approach to the concept of the entrepreneur, 
and define the entrepreneurial ecosystem 
as  the interact ion between three 
components: the country’s entrepreneurial 
attitudes, the abilities and growth outlook  
of startups, and the aspirations of entrepreneurs – 
reflecting the quality of startups, measured 
inter alia by the degree of innovation and 
sophistication of products and processes. In 
Compass’s Global Startup Ecosystem Ranking, 
apart from calculating a performance index, 
ecosystems are studied from four angles: 
funding capacity, market reach, ability to attract 
talent, and the experiences of founders and 
employees. Conversely, the Martin Prosperity 
Institute’s Rise of the Global Startup City adopts 
a simplified approach, defining an environment 
conducive to startups on the basis of just 
one criterion: the maturity of venture capital 
markets. The think tank justifies its approach 
by emphasizing the objectivity of the chosen 
criterion (amount of funds raised).

Moreover, questions concerning startups, 
innovation, the integration of digital tech- 
nologies and the digital economy often form 
part of the same debate. But are ‘digitized’ 
economies really more conducive to the 
development of startups? The GEDI has sought 
to answer this question by calculating an index 
showing the correlation between the Global 

Entrepreneurship Index and the Tufts Fletcher 
School’s Digital Evolution Index. The authors 
identify a positive correlation between the 
two indexes, suggesting that those economies 
that have advanced furthest towards a digital  
economy also tend to have better developed 
entrepreneurial ecosystems. For this reason, 
and out of a desire to provide a comprehensive 
approach to the entrepreneurial environment in 
different economies, we have also incorporated 
analysis from the WEF’s Global Information 
Technology Report in our review of the field, 
alongside more specific rankings covering 
the world of startups and entrepreneurs. 

II. WHILE COMPOSITE INDEXES 
ENABLE US TO CONSIDER 
MULTIPLE DIMENSIONS OF AN 
ECOSYSTEM, THEY SHOULD BE 
TREATED WITH CAUTION

A. The way in which variables are 
aggregated and weighted often 
remains arbitrary
Any analysis that restricts a country’s 
entrepreneurial ecosystem to a single indicator, 
such as the number of ‘unicorns’, is rather over- 
simplistic. This is why most rankings are based 
on composite indexes calculated using a number 
of different indicators. However, the selection 
of variables and associated weightings depend 
on the authors’ point of view. In most cases, the 
overall index is calculated as the simple average 
of sub-indexes after normalizing all the indicators. 
But do factors such as fiscal policy, growth rates, 
and attitudes towards globalization affect the 
entrepreneurial ecosystem in the same way? 
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DEFINITIONS AND METHODOLOGICAL DISCUSSION

Some authors take this difficulty into account and 
propose alternative weightings. For example, 
the weightings used to establish the Global 
Startup Ecosystem Ranking are determined on 
the basis of correlation analysis and various linear  
regression models.

Moreover, the failure to take into account 
correlations between variables when aggregating 
them can skew the results. As an illustration, 
the two indicators that make up the “market” 
category of the European Digital City Index 
distort the aggregate result for this category. 
While Paris was previously well positioned for the 
number of online transactions in 2013 (12th out 
of 35), the French capital was ranked bottom for 
growth in this variable between 2013 and 2014. 
The size of the e-commerce market in Paris may 
explain why it might have grown less quickly than 
in other cities.

B. The use of opinion surveys can 
undermine the objective nature of 
rankings
To compensate for a lack of information on 
every dimension of entrepreneurship, such 
as culture and opportunity perception, most 
rankings make use of perception surveys with 
business executives.  The predominant influence 
of opinion surveys on building indexes means 
that their results should be treated with caution. 
Such methods undermine the results and are 
often prejudicial to France, which is perceived 
as overly bureaucratic and reluctant to embrace 
globalization.
Often, France’s poor rankings result from  
opinion survey data in stark contrast with  
economic realities, and it is easy to point to bias 
in the opinion surveys. For example, in the Global 
Entrepreneurship Index, a number of perception 

indexes used to assess France’s entrepreneurial 
culture result in particularly low values (opportunity 
perception, risk acceptance), in contrast with 
the results obtained by the European Digital 
City Index, in which France is one of the top five  
countries for willingness to take on risk and absence 
of negative perception of entrepreneurship.

III. WHILE MUCH CAN BE 
LEARNED FROM GLOBAL 
RANKINGS, THEY REMAIN A 
PRODUCT OF THE CHOICE OF 
INDICATORS AND SOURCES 
USED BY THEIR AUTHORS

An economy’s performance in a ranking can be 
read in two complementary ways: looking at its 
ranking relative to other economies, and looking at 
its strengths and weaknesses against each indicator.

Disparities can sometimes be seen between 
France’s ranking against an indicator and its 
relative performance, since France’s ranking 
also depends on other countries’ scores. For 
example, in the Global Information Technology 
Report’s Networked Readiness Index, France is 
ranked poorly for the number of mobile phone 
subscriptions (96th out of 138) and mobile network 
coverage (66th). However, in absolute terms, 
it performs well against both these indicators: 
98.5% of the population has a mobile phone 
and 99% of the population is covered by the 
mobile network. The difference between France’s  
performance and its ranking is explained by other 
countries’ good results in these areas and the 
very small gaps between them. Consequently, 
the ranking does not systematically reflect the 
effectiveness of France’s networks. 
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To avoid such pitfalls and to highlight the maturity 
of each country’s ecosystem, the City Initiatives 
for Technology, Innovation and Entrepreneurship 
Index does not produce a global ranking of cities, 
but classifies them into four tiers of performance: 
Front Runners, Challengers, Builders and 
Experimenters.

Finally, performance can vary for a similar  
indicator, depending on the source. For  
example, Compass’s Global Startup Ecosystem 
points to the availability of workspace as one 
of the issues requiring urgent attention from 
the French government, while the European 
Digital City Index (EDCi) ranks Paris second for 
the number of co-working spaces. Similarly, 
while rankings on the whole recognize the high 
level of availability of seed funding in France, 
conclusions differ as regards access to late-stage  
funding: Compass ranks Paris 13th for later-stage  
fundraising, while the capital comes out second 
in the EDCi.
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AN ECOSYSTEM 
SUPPORTING 
INNOVATION, 
ENTREPRENEURSHIP 
AND STARTUPS

In recent years, the French government has been pursuing a major campaign to stimulate growth in 

startups and the digital sector in France, with the aim of making France an innovative, competitive 

and attractive business location.

I. GOVERNMENT MEASURES 
AND INITIATIVES

Numerous initiatives have been launched to 
consolidate and promote the French ecosystem, 
as well as to coordinate innovation efforts between 
government, the private sector, universities and 
business incubators. There are a growing number 
of reforms and initiatives in this area.

LA FRENCH TECH: BUILDING A 
NETWORK OF STARTUP ECOSYSTEMS 
After a first year setting up a nationwide network 
of startup ecosystems through nine accredited 
“French Tech cities” in November 2014, and four 
more in June 2015, this major initiative has been 
expanding further, particularly internationally.

The three strands of the French Tech international 
strategy are: 

 → Building French Tech Hubs to group French 
entrepreneurs in foreign countries into ecosystems 
to accelerate the foreign development of French 
startups, and promoting France as an attractive 
business location for entrepreneurs and local 
investors. After New York, Israel, Tokyo, San 
Francisco and Moscow in 2015, six new French 
Tech hubs were accredited in 2016.

 → Launching a €15 million French Tech 
international promotion platform, to support 
various initiatives, particularly by private-sector 
stakeholders, to highlight and showcase France’s 
innovation prowess.

PART III
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 → Introducing French Tech Tickets, a bespoke 
support package to attract young entrepreneurs 
to France by providing a welcome pack  
(residence permit, individual grant, accommodation, 
and customized advice) to help them set up and 
expand their business.

FRENCH TECH TICKET: PARIS 
WELCOMES FOREIGN TALENT
The capital is endeavoring to boost the 
attractiveness of its ecosystem, with the aim of 
Paris-based incubators having 30% foreign startups 
by 2020. French Tech Ticket, the Paris Landing 
Pack, closer international cooperation in the 
area of innovation, and the creation of Paris&Co, 
Paris’s economic development and innovation 
agency, should all play a part. In early 2016, 50 
international entrepreneurs who were winners in 
the “Paris French Tech Ticket” competition were 
welcomed into partner business incubators in the 
Paris region. For the competition’s second edition, 
200 additional French Tech Tickets will be awarded, 
with the winners to be hosted in Paris and other 
French Tech cities.

THE “NATIONAL INVESTMENT 
PROGRAM”: ENCOURAGING 
INNOVATION TO BOOST FRANCE’S 
COMPETITIVENESS
The “National Investment Program”, launched in 
2010 under the name Grand Emprunt (National 
Loan Scheme) and managed by the General 
Investment Commission (Commissariat général 
à l’investissement – CGI), aims to boost France’s 
competitiveness by encouraging innovation. 
Initially, a budget of €47 billion was drawn up to 
finance innovative and promising investment 
in France, under the principle that each project 
would be co-financed. The budget for the National 
Investment Program was confirmed in two stages:

 → In 2010, €35 billion was allocated to a first 
wave of investment in higher education and 
research, the manufacturing sector, SMEs,  
sustainable development, and digital technology.

 → In 2014, an additional €12 billion in funding 
was added to the program to finance new world- 
class initiatives, new cutting-edge research and key 
technologies.
In March  2016, the French government 
announced a third phase of the program for 
2017, with a budget of €10 billion to finance a 
third series of innovative investments.

FAST-TRACKING STEPS TO BUILD A 
DIGITAL SOCIETY
Launched by the French government in 
2012, the “Digital Transition” project helps  
microbusinesses and SMEs boost their  
competitiveness by appropriating and integrating 
new digital technologies. Entrepreneurs can receive  
support from several hundred public-sector  
digital advisers located all over the country, 
together with private-sector consultants. These 
advisers provide microbusinesses and SMEs 
with information, documentation and training in  
digital best practice.

To go even further, a draft ‘Digital Republic’ bill, 
created with input from internet users, is aiming to 
fully seize the economic opportunities offered by 
the digital era. After being passed unanimously 
by the Senate in May 2016, the bill addresses 
issues such as data portability, the right to 
be forgotten, open data, confidentiality of 
private correspondence, verification of online 
notifications and electronic sports.

Meanwhile, local councils are also committed to 
digital integration. For example, in an initiative 
seeking to drive the city of Paris forward together 
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with its citizens, ‘Paris Open Innovation’  
meetings have brought together innovators 
to discuss a variety of topics, including 
Open Data, smart and sustainable cities, the 
circular economy, revegetation, new local 
businesses, citizen participation, and digital 
services. ParisData, the open data website 
run by Paris city council, provides the public 
with free access to all data released by city 
departments, so that developers can analyze 
this information, improve certain services and 
propose new ones.

The French government has also been looking 
at infrastructure, launching a Very High Speed 
Internet Plan in 2013 with the aim of ensuring 
nationwide very high speed coverage by 2022, 
and in 50% of households as soon as 2017. Local 
authorities and telecoms firms are to invest  
€20 billion over 10 years, particularly in fiber-
optic technology.

TAX ARRANGEMENTS GEARED 
TOWARD INNOVATIVE COMPANIES
France’s research tax credit offers Europe’s 
most beneficial tax treatment for R&D  
expenditure. Created in 2004, the status of 
“innovative new company” (jeune entreprise 
innovante  – JEI) supports the formation of 
innovative companies through a special status 
that grants them tax and social security relief 
(exemption from corporate and capital gains 
tax, total exemption from various employer 
social security contributions,  etc.). The JEI 
status has been extended to “new university 
companies” (jeune entreprise universitaire – 
JEU) to encourage new business creation 
by students and people involved in research 
(research professors).

A LEGAL FRAMEWORK 
ENCOURAGING CROWDFUNDING 
PLATFORMS
France was the first country in continental Europe 
to adopt a legal framework for crowdfunding, 
in 2014. At the end of the first half of 2016, 
there were over a hundred crowdfunding 
platforms operating in France. Under French law,  
project owners can now borrow up to €1 million 
through a crowdfunding platform (compared 
with €300,000 before the reform). There are 
two statuses: crowdfunding intermediary  
(intermédiaire en financement participatif – IFP) 
for lending-based platforms; and crowdfunding 
investment advisor (conseiller en investissement 
participatif – CIP) for equity-based platforms. 
Donation platforms are only subject to light-
touch payment services regulations, and may 
declare their operations under the IFP status.



“COME BACK, LÉON: WE’RE INNOVATING AT HOME!”

Initiated by iconic startups and scaleups from 
France’s entrepreneurial ecosystem, BlaBlaCar, 
Captain Train, Chauffeur Privé, Dataiku, Drivy, 
iAdvize, La Fourchette, Showroomprive.com and 
Sigfox, Reviens Léon (“Come back, Léon”) is 
a program to promote the French ecosystem 
internationally and attract talent to it, with the 
aim of valuing international experience and 
fostering skills circulation. It is designed to 
encourage French people who have gained 
experience abroad, and who are highly sought 
after by fast-growing French startups, to come 
back to France by matching them with positions 
in line with their skillsets. International experience 

is very valuable in helping such young companies 
grow and expand internationally.
The program focuses on two key initiatives:
- Centralizing “Léon” job offers available within 
all startups included in the program on a single 
website.
- Helping people return to France by  
providing assistance with administrative and tax  
procedures, relocation arrangements, looking 
for homes and schools, etc. Once recruited by a 
startup included in the program, an expatriate 
can be put in touch with public- and private- 
sector experts in accordance with their needs.

BlaBlaCar

€41
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€182

€105Sigfox

Scality
Talan

Vestiaire Collective

Source: tech.eu
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(€ MILLION)
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❛

II. PUBLIC STAKEHOLDERS 

France has a number of public stakeholders  
supporting startup growth, including the Ministry 
for the Economy and the Ministry of Finance 
(Businesses Directorate, Treasury Directorate), 
the Ministry of Foreign Affairs (Directorate for 
Businesses and the International Economy), the 
National Investment Commission, the French 
Government Investment Fund (CDC), France’s 
public investment bank (Bpifrance) and Business 
France.

Their roles are to:
 → Coordinate their activities to boost startup 

growth as part of the ‘La French Tech’ initiative.
 → Identify and nurture innovative startup 

projects.
 → Help entrepreneurs develop their projects.

BPIFRANCE: FRANCE’S PUBLIC 
INVESTMENT BANK
France’s public investment bank plays a key role 
in supporting innovative startups and is involved 
at every stage of their development.

Every year, in partnership with Business France, 
Bpifrance takes French startups to Silicon Valley 
as part of the ubi i/o accelerator program. Under 
this program, French companies considering an 
imminent move into the American market receive 
10 weeks of intensive business development, 
coaching and networking. The aim is to enable 
companies selected for their innovation potential 
to forge close and lasting ties with the world 
leaders in new ICTs.

An equivalent program, Acceleratech, has been 
developed for the Chinese market. Acceleratech 
is an immersion program designed to acquaint 

French companies with the specific features of 
the Chinese market. Of course, ‘La French Tech’ 
firms targeting China need to establish whether 
the market is interested in what they have to offer, 
but they also need to get a feel for the country 
about which they have heard so much.

Acceleratech China is therefore designed in two 
stages, introducing the selected companies to 
the Chinese market in a way appropriate to their 
level of maturity.

 → Ten days of immersion: This first phase aims 
to expose participants to the Chinese high-tech 
environment so that they can understand its  
specific features, rules and practices.

 → Four weeks of acceleration: The second phase 
is intended to enable the most mature companies 
to deepen the ties they forged during the first 
phase and to develop partnerships.
The main sources of funding offered to fledgling 
companies by Bpifrance include:

 → i-LAB: A national competition organized 
annually by the Ministry for Higher Education 
and Research in partnership with Bpifrance to 
help create innovative tech companies, with 60 
to 150 winners a year.

 → The French Tech grant: Aimed at 
entrepreneurs supported by accelerators and 
at fledgling companies in their first year across all 
business sectors. Capped at €30,000, the grants 
can cover up to 70% of eligible expenditure 
(costs of support, studies and training, project 
owners’ expenses, personnel costs, etc.).

❛
‘France could be the new California, 

but people don’t know it yet. It has 

everything it needs to shine.’

Nicolas Dufourcq,  
CEO, Bpifrance
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 → Seed capital loan: Launched in 2005 and 
aimed at companies in their first five years, 
before they embark on a fundraising operation. 
Bpifrance provides subsidized loans requiring 
no security or guarantees, ranging from €50,000 
to €100,000, or up to €300,000 if regional 
authorities agree to stand as guarantor.

 → Seed capital investment loan: Once investors 
have been found, Bpifrance proposes a second 
type of finance, again in the form of subsidized 
loans requiring no security or guarantees. Such 
loans range from €100,000 to €500,000 or, in 
exceptional circumstances, €1 million. 

 → Innovation advance: Innovation Development 
Assistance (Aide pour le Développement de 
l’Innovation) comes in later, helping companies 
with fewer than 2,000 employees develop and 
complete an innovative product or service prior 
to its industrial and commercial launch. Bpifrance 
provides an advance that is repayable if the  
innovation proves successful, or an interest-free 
loan. The assistance provided can cover 25 to 
65% of eligible expenditure.

Bpifrance is also:
 → Bpifrance Le Hub Startup, which hosts  

startups from all over France at its 1,000 sq. m. 
Paris site. Firms supported by Bpifrance Le Hub 
are hosted at the site and receive customized 
support for six to 18 months (help establishing 
links with potential clients at major corporations 
and mid-size companies, support with financing 
strategy, ongoing relationship with an investor 
and a Bpifrance financier, individual advice on 
fundraising, access to a partner network, etc.).

 → Bpifrance Le Lab is an ideas laboratory 
launched in March 2014 with the aim of building 
a bridge between the worlds of business and 
research. It helps improve Bpifrance’s financing 
and support practices, stimulates business  

leaders’ strategic thinking and boosts the growth 
of their companies.

 → Bpifrance Université runs short, targeted, 
expert-designed online courses on a wide 
range of topics (strategy, finance, international,  
innovation, legal, etc.).

 → Bpifrance Excellence is the network of high-
growth businesses supported by Bpifrance. 
It aims to put firms in touch so that they can work 
together to boost their business.

BUSINESS FRANCE 
 Business France is the national agency  
supporting the international development of the 
French economy, responsible for fostering export 
growth and facilitating international investment 
in France.
As part of its efforts to further the international 
development of French companies, Business 
France has developed specific services for  
startups, tailored to their level of maturity.

 → Support at international trade shows, and 
organizing meetings with local companies and 
stakeholders to meet the startup’s needs.

 → Reconnaissance programs, such as the French 
Tech Tours, for mature startups with one or 
more foreign target markets. Business France 
currently offers five such tours, ranging from an  
introduction to local business ecosystems in 
Japan and South Korea, to a deeper, three-week 
immersion program in Canada. The tours now 
visit six countries: Russia, South Korea/Japan, 
India, Brazil, and Canada.

 → Accelerator programs such as ubi i/o in the 
United States and Acceleratech in China (see 
descriptions above). 

 → The opportunity to take part in internationally 
renowned programs such as Medstartup, the 
fruit of a partnership between Business France 
and the Galien Foundation, which rewards  
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innovative trans-Atlantic partnerships between 
startups in the pharmaceuticals, biotech, 
medtech and healthcare industries. 
Business France is also responsible for promoting 
the ‘La French Tech’ brand internationally. In this 
capacity, it supports startups and entrepreneurs 
at international trade shows (CES in Las Vegas) 
and conferences (World Economic Forum 
in Davos), while also guiding international  
investors and journalists who want to find out 
more about the French startup ecosystem. 

THE FRENCH GOVERNMENT 
INVESTMENT FUND  (CDC)
The French Government Investment Fund is 
an institutional investor acting in the public  
interest, supporting local authorities in equipping 
their communities with digital technology and 
helping to develop innovative digital services 
and applications. 

The fund plans to support the Arc de l’innovation 
(Arc of Innovation) project by creating over 
150,000 sq. m. of tertiary real estate (for  
incubators, coworking spaces, teleworking  
centers and business service centers) on the 
edges of Paris and in participating neighboring  
municipalities. Out of the €600 million of  
investment already identified for Paris alone, the 
French Government Investment Fund will be 
able to consider providing up to €300 million in 
savings fund loans, which can then be topped 
up through equity capital investments. 



MORE AND MORE FRENCH FABLABS AND INCUBATORS

Various types of business incubators have sprung 
up all over France supporting the development 
of startups, which can receive guidance,  
tailored advice and assistance from a network 
of professionals.

DIGITAL FABLABS
The rise of the mobile office has brought 
with it a move towards shared applications,  
embodied by the phenomnon of fablabs, which help  
developers acquire skills so that they can quickly 
put ideas into action. LeFabClub, Usine IO, Numa 
and Le Petit FabLab de Paris all provide, among 
other things, workstations and self-service 3D 
printers. They also offer young entrepreneurs 
advice and expertise.

LA HALLE FREYSSINET 
This project, created in partnership with Paris 
City Council and co-financed by the French 
Government Investment Fund (CDC) and Xavier 
Niel, will host a thousand innovative startups 
from January 2017 onwards. Occupying more 
than 30,000 sq. m. in Paris’s 13th arrondissement, 
La Halle Freyssinet will be the world’s largest 
business incubator. 

LE CARGO 
The Le Cargo building, which was delivered in 
November 2015 and hosts innovative young 
companies on the edge of Paris, is Europe’s 
leading startup incubator. This 16,000 sq. 
m. building, built by Icade, represents a €66 
million investment financed jointly by French 
Government Investment Fund (CDC), Paris City 
Council and the Ile de France Regional Council. 
Initiated by Paris City Council, the project  

forms part of the Arc de l’innovation (“arc of 
innovation”), a network of premises hosting 
innovative startups (designed for incubators, 
co-working spaces, remote working centers and 
business centers) on the edge of Paris and in its 
inner suburbs. 

NUMA 
Previously known as Silicon Sentier, Numa 
is a global innovation network that supports 
the development of startups, businesses and  
communities. With a presence in Paris, Moscow, 
Casablanca, and more recently Mexico, it brings 
together a wide variety of mutually reinforcing 
activities: co-working, startup acceleration,  
community formation, digital transformation, 
and open innovation programs. With the aim 
of showcasing young French startups, Numa 
is partnering with international consulting firm 
Roland Berger to produce an overview of the 
startup landscape in France. This research, based 
on two surveys of 375 startups that have applied for 
Numa’s acceleration program, reveals that 60% of  
startup founders are aged between 25 and 
34, and that engineering and business school 
graduates are equally represented (23%). 
According to the research, the top two needs 
expressed by startup founders are market 
expertise and technical expertise.

‘42’ CODING SCHOOL
Xavier Niel’s coding school, ‘42’, is to be exported 
to Silicon Valley, and also has its own startup 
accelerator, reserved for projects launched by 
the school’s students.
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